C&R
Communication & Réesultats

Concept et rédaction, marketing, formation

Inestimable
Jongny, Switzerland — Lundi 9 janvier 2012
Happy New Year ! Mellleurs Voeux Frohes Neujahr !
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Inestimable

A contact can be so expensive.

Send flowers, place an ad, a billboard
Take 30 seconds, radio time, television
the bill is — basically — the same for us all.

With genuine communication, some do great.
With massive advertising, some do not so great.

Do share with us your next step forward.
Give it a fair test from the outside, for strongerspective.
Assess your strategy, your requirements, your dgafiens.

Enjoy and check our feed-back, for more potentiare impact.

Put it to work, on your own, or make it our assigmmn
For measurable results, in the short — and the tiemg.

A contact can be so expensive
A message can be invaluable.

Inestimable.
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A message
can be
inestimable.
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